BOOK COVE

THAT WOR

Joel Friedlander, TheBookD




Congratulations!

You've worked long and hard to
finish your book, you're ready to
publish it yourself, and now you
just need a great ook cover,
right?
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But will it attract the right
readers? Instantly tell what
kind of hook it Is? Look like a
book from a “real” publisher?
Grab browsers’ interest?
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What if you could learn right now
how to recognize these problems,
would that help you create a
book cover that really works?
That helps you sell books?
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Agenda

First we're going to look at why your
book cover is so important

We'll look at the main reasons that book covers fail

Then we’ll see how great book covers solve these
problems and do the jobs they're meant to do.

The presentation will last about 45 minutes, and there
will be plenty of time for questions after the
presentation.

It’s fine to get up and stretch if you feel like it.




Okay, so let’s get started...




Do hook covers really matter?
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Okay, so why do so many covers

4 main reasons
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Then, we'll look at 3 tools
you can use to overcome "
these problems and “w' o
arrive at book cover bliss X
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Do hook covers really matter?




Your Book Cover’s 3 Jobs:

1. Announce Its genre

2. Telegraph its tone

J. Explain its scope

4. Generate excitement

0. Establish a market position
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1. Announce what genre the hook is

STEPHEN KING: “SMITH IS ACULTURAL GENIUS” DOREEN OWENS MALEK

'SR 8  Blackfoot
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2. Give some idea of the tone of the hook

A Novel




J. Explain the scope of the book

Copyrighted Material

EDITED BY RONNIE SELLERS

NCL 147

THINGS TO DO
WHEN YOU TURN 50

CONTRIBUTORS INCLUDE:
TRADE STRENGTH FOR WISDOM HAROLD 5. KUSHNER STOP COMPLAINING
CARRISON KEILLOR ~ WEAR COMFORTABLE CLOTHES DIANE VON
FURSTENBERG STOP OBSESSING ABOUT YOUR FLAWS BOBBI BROWN
PLAY GOLF IN SCOTLAND BILL DAMIELS PAY OFF YOUR MORTGAGE

SUZE ORMAN KEEP A SENSE OF ADVENTURE MARIANNE WILLIAMSON
GO FISHING |AMES PROSEK NEVER CEASE THE MENTAL FIGHT HAROLD
BLOOM BULK UP YOUR PORTFOLIO'S DEFENSE BILL GROSS |UMP
OFF A BRIDGE MARK FENTON BUFF UP YOUR BRAIN BILL BECKWITH,

PH.D. LET YOUR LIFE FLASH BEFORE YOUR EYES ROBERT THURMAN

TAKE YOUR SELF BACK ERICA |ONG AND MANY MORE ° OID UCE Pl sanna atoat oy

@ Secasonal and anytime ideas

® Provides practice with small-muscle control
50 EXPERTS ON THE SURIECT OF TURNING 50




4. Communicate something exciting, 1.e. the “hook”

NON-FICTION BOOK IDEAS
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5. Position within the market (competitive hooks)

JOB SEARCH

Using Technology to Get
the Right Job FASTER

Julia Miller Vick

Jenniter S. Furlong




. Position within the market (hrandmg)

1 NEW YORK TIMES BESTSELLER

A0
GRISHAM
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Does your cover communicate?
The 3 hig outcomes we need:

1. What's going on here?

2. What kind of book this 1s?
3. Am | interested in this?
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Book covers usually
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For 4 main reasons
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1. They are illegible
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2. They disregard their genre or niche

"j.'- Mary]i”en GOK
ll.2 M g

featuring the stories:
Bedlam b Belfry Get lected
Bedlam & Belfry Go To Paris

Bedlam & Betfry due God
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3. There's no “hook”
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4. They are graphically or typographically incompetent
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But you can solve these
problems and the answer
Is usually contrast, focus
or positioning = 3 tools
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1. Use legible color combinations with contrast

QUEEN OF
DIAMONDS

_— N

JULIET MOORE
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2. Using appropriate fonts helps contrast
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J. Watch out for busy hackgrounds that lose focus

B ESTSELLING AUTHOR

é aron Ihlz EDITED BY DAVID H. LOWENHERZ




4. Send a clear signal that positions your book

NEW YORK TIMES BESTSELLER

JNNOLL

QHEBESTITHRILLER WRITERS WE HAVE

A THRILLER
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9. Designing for your genre helps position your book

P R TR e A Tl e 2oy e S R L Y | e 4
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A NOVELLA
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b. Focus the reader’s attention and eyepath

Lindsay Paige

— —_ >
' 'gap'g"gnard gAmpiLes

¢ INTERSATIONAL BESTSELLING AUTHOR

"TINA FOLSOM
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1. Make sure you have a “hook

STUFF TO READ WHEN YOURE HIGH




Okay, let's review,

shall we?




Your hook cover Is has lots
of important jobs to do, so
It pays to get It right.
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Book covers usually fail
because they are illegible,
disregard their genre,
have no “hook,” or for
graphic incompetence
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Recognizing that
something Isn't right gives
you a chance to make It
work using contrast, focus
and positioning
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The best hook covers
make an offer to the
reader. It's the designer's
Job to make it work
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D. HILLEREN
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A FIELD GUIDE

ACTING NOW TO END WORLD POVYERTY é U I
PETER SINGER m




David Hume,
|ION SUICIDE,|

I believe that |

No man ever |
Threw away lite|
While it was |
Worth keeping.

Penguin Books.
. Great Ideas.




the signal - '/
and the noise
the noise and the

predictions fail =
but some don’t
and the noise an
the noise and the
nate silver o ¢

nnica SAHAH Fha nni

The End
ol Your
life

Book Club




MICHAEL
GRICHTON

“Wonderful ... powerfal.” — The Washington Post Book World
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There’s more to a great cover:

Title & subtitle

Fit to your printer's specs
Great marketing copy
Targeted Testimonials
Additional formats
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Joel Friedlander’s
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Home  Profile  Bonuses  1:Foundations  2: Edit  3: Produce  4: Distribute  5: Market  6: Design  Logout

_ 1: FOUNDATIONS
R — Module 1: Start Here

Module 1: Start Here

Self- vs. Traditional Publishing

Royalties vs. Equity
About You : VML

The Importance of Mindset

7 FOUNDATIONS

Scenarios for Success

Self-Publisher’s Self
Questionnaire

About Your Book
The Marketing Questionnaire

Production / Marketing Mix

Your Publishing Path

Seting up as a Publisher Welcome to Foundations
DIY Self-Publishing
Pro-Team Self-Publishing

Right click here and select "Save as..." to download this video
Subsidy Publishing

Welcome to Module 1 of the Self-Publishing Roadmap! Now that you're inside the program, here's where
you'll want to get started. After you watch the brief welcome video, make sure to use the download links below to
get the background information you'll need as we go through the topics in this Module.

Bowker Account Setup
About ISBNs Part 1

Module 1 Actlon Tasks And get ready, it's going to be a great ride!




Joel Friedlander’s
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Home Profile Bonuses 1: Foundations 2: Edit 3: Produce 4: Distribute 5: Market 6: Design Logout

T
e — Hub and Outpost Marketing

Hub and Outpost Marketing

Publishing Str

The Hub and Qutpost

Method of Social¢
Media Marketing ¥

Right click and "Save as..." to download this video




THE BOOK DESIGNER

practical advice to help build better books

Subscribe & Connect

Subscribe via RSS

‘ Subscribe via E-Mail

I= Follow on Twitter

Start Here

Authentic Writing
Getting Ready to Publish
Planning Your Book
Understanding Fonts &
Typography

Making Print Choices
Ebooks & Ebook Readers
Marketing Your Book
The Indie Publishing Life

ARTICLES CONSULTING CONTACI

EE ~
BOOKS & GUIDES TOOLS & RESOURCES

Get answers to your Make it easier to
self-publishing questions build better books successful self-publishers

FIND OUT MORE > FIND OUT MORE > FIND OUT MORE >

Georgia Deaver: Master of Pen and Brush

TRAINING COURSES

Learn how authors become

by JOEL FRIEDLANDER on NOVEMBER 7, 2012 -5 CO

\.;

FREE Guide to get
you started

THE BOOK DSIGNER

10 Things
YouN
Know About

Self-
Publishing

Meke These 10 Comman
O et batishimg Mistakest







Thanks for watching,
Now go create a
great book cover
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Still Struggling with Microsoft Word?

from TheBookDesigner.com

Special Offer for CCWC Attendees

Use this coupon code to get 25% off
anything in our store at:
www.BookDesignTemplates.com

Including Word templates for fiction, nonfiction, children’s
books, and Premium Services (through Monday, 9/23)

CCWC25
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